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Dorothy came to Rhode Island looking for a fresh start in life. Once here, she found herself with no connections, few 

assets, and limited access to the loving support of her family. Dorothy worked as hard as she could to keep up with her 

bills and stay connected to her loved ones.

When going through a life change like Dorothy’s, sometimes the hardest aspect is being apart from the ones you love. 

As a grandmother, Dorothy knows this. It has been years since she has been able to afford to visit her grandchildren, or 

even send them gifts. Still—each year—Dorothy picks out Christmas presents for her grandchildren and has the gifts 

set aside in layaway, hoping that this time she can make it happen. 

Dorothy asked us for financial assistance, and we are so glad she did. Dorothy worked with a Capital Good Fund Loan 

Officer to create a plan that would allow her to get an affordable loan—one that wouldn’t compromise her ability to 

keep a roof over her head and pursue her dreams. Dorothy was touched; at last, she could send her grandchildren  

their Christmas gifts! Being apart from them is still tough, but as Dorothy said, she was “finally able to feel like a 

grandma again.”

In December, we received a call from Dorothy. She wanted to wish us Happy Holidays and thank us for making 

Christmas 2014 a special one for her and her family. We could tell by the sound of her voice that it meant so much to 

her. When faced with the massive challenge of fighting poverty, it’s easy to forget these individual victories. Although 

the problems we face are daunting, Dorothy’s smile reminds us why we do what we do everyday.

A 2014 Holiday Story



Andy Posner 
Founder & CEO

A Letter from the CEO
To the entire Capital Good Fund Family of Staff, Clients, Funders, Volunteers, and Community Partners: 
Delivering a service is not the same as changing a life. Once accepted, that reality forces one to think critically about 

more than just reaching people; it demands that we look at the data, speak to our constituents, and constantly make 

adjustments to our programs. We are all-too-aware that the problems of poverty, racism, and injustice—especially 

as they manifest themselves in the realm of financial services—are complicated, endemic, and deeply entrenched. 

Financial institutions, for instance, continue to settle claims of discriminatory or illegal lending practices, and the $100 

billion predatory lending industry—comprising payday lenders, pawn shops, rent-to-own stores, auto title lenders, 

and others—maintains a ubiquitous presence in low-income communities.

In 2014 we focused on improving the quality of our products and services and ensuring that they meet the needs 

of those we serve. We expanded our payday loan alternative product, one that saves the average borrower $400 in 

interest while building her credit score by an average of 75 points. We fully funded our Randomized Control Trial in the 

Providence Public School District, the goal of which is to scientifically test whether our Financial and Health Coaching 

leads to statistically significant improvements in a family’s financial, health, and educational outcomes. We served 

a record number of clients through free tax preparation (797 returns), loans disbursed (218), and families Coached 

(149). In addition to this, we launched new partnerships with some of the best nonprofits in the state of Rhode Island, 

including a contract with Foster Forward to Coach fifty foster youth between the ages of 18 and 24.

Most importantly, the data shows that what we do works. Consider this: six months after intake, 40% of clients saw an 

increase in monthly income; 33% reduced their debt load; 30% improved their food security; and 40% either opened a 

bank account or increased their balance. When combined with the qualitative stories of impact we collect, we are proud 

of the progress we are making toward our mission.

Still, there is always room for improvement. We owe it to our funders; employees; volunteers; and, most of all, our 

clients, to leverage every tool available to us to better serve society. In 2015 we expect to serve more families more 

effectively. We also look forward to working with you—our extended family—toward a more equal, just, and 

prosperous nation.
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Thanks to our equitable loans, which save borrowers hundreds of dollars of interest and build their credit, hardworking 

low-income families now have an alternative to predatory loans. Borrowers use our loans for key needs like applying for 

US citizenship, placing a security deposit, or repairing a vehicle. These loans, rarely offered by nonprofit lenders, have 

garnered national attention and given us a reputation for social impact, customer service, and innovation.

It’s so simple as to be taken for granted by many of us: come tax-time, we pay a CPA to file taxes and then, almost 

invariably, we cut a check to Uncle Sam. Inconvenient and even unpleasant, yes, but once the sticker shock of both 

the CPA’s fee and the taxes we owe subsides, life returns to normal. Yet for tens of millions of low-income Americans, 

tax-time is a source of tremendous stress: predatory tax providers circle the waters, and misinformation results in many 

not filing at all. By providing high-quality tax preparation services—for free—to low-income families, not only are we 

able to save them the cost of going to a paid preparer, but we also ensure that they receive all the credits and refunds to 

which they are eligible—not a dollar less, not a dollar more.

We don’t do financial education so much as financial coaching. Using motivational interviewing and behavioral 

psychology techniques, we go beyond knowledge acquisition to get at what’s driving a family’s finances. We believe 

that, by themselves, neither a budget nor a debt management plan are very meaningful. Only by putting them in the 

context of a person’s life situation—be it domestic violence, chronic pain, or depression—can we empower a client 

to create a plan for reaching their goals. Our unique approach to coaching is validated by the outcome data, both 

quantitative and qualitative, that we continue to collect and analyze.

Financial Coaching

Loans

Free Tax Preparation
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We recognize that, without context, budgets and Debt Management Plans mean very little. They are empty projections 

unless they are tailored to the individual’s situation in life. Imagine, for instance, that you are struggling with 

depression, and that one of your coping mechanisms is to eat out. Now imagine that you meet with a Financial Coach 

who tells you that you should simply stop eating out so much and put that money into savings. 

That advice is as useful as nagging a smoker to quit smoking. Most of us know what we need to do; the challenge is 

doing it! And that’s where the “Plus” comes in. Our Coaches use motivational interviewing and behavioral psychology 

techniques to truly understand the client’s life situation and what is driving her finances. Only then can we, together, 

create a plan that makes sense for her. In other words, rather than imposing advice onto those we serve, we work with 

them to identify and achieve their personal life goals.

This philosophy explains why our program includes a first-of-its-kind health module. After all, what’s the point of doing 

a budget if the real issue is mental or physical illness? What’s more, 60% of bankruptcies are due to medical debt, and 

one out of six Americans don’t get three square meals a day. All of these issues are finance- as well as health-driven: 

gaining access to primary care and insurance results in reduced costs, and creating a healthy eating plan and budget 

results in improved food security and overall well-being. In short, our Coaching Program is all about delivering an 

individualized service that meets people where they are and helps them get where they want to go.

Financial & Health Coaching
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108
Budgets made

22 clients reduced their debt 
balance (20.3% of the 108 Full 
FC clients)

60%
Clients increased
their credit score

20%
Clients reduced
their debt balance
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It’s an unfortunate truth: all the data indicate that adults living in poverty are unlikely to move into the middle class. 

This is due to a number of factors, including outsourcing, costs of higher education, widening income inequality, and 

tax policy. But regardless of the cause, the bottom line is that we must think outside the box to tackle poverty. That’s 

why we created the Financial Coaching Plus Schools Program (FC + Schools), which recognizes that a strong K-12 

education is the surest ticket out of poverty. FC+ Schools addresses with the fact that the health and financial stability 

of a family plays a significant role in a child’s success, ultimately increasing their odds of escaping poverty themselves. 

Our theory of change is that, as a family’s finances and health improve, the children will do better in school. Backing 

up one step further, we are betting that our specialized and rigorous one-on-one financial coaching program can 

have those positive effects on a family’s well-being. In order to scientifically test our hypothesis, we have launched 

a Randomized Control Trial (RCT) in partnership with Brown University and the Providence Public School District. 

This makes us just one of a handful of nonprofits in the United States to undertake an RCT, a sign of our dedication to 

data-driven program design and delivery. Once enrollment is complete, we will take two years to compare outcomes 

between a treatment group—which receives Financial Coaching—and a control group—which does not. Outcomes 

include improving/increasing: credit score; savings; use of a budget; access to primary care; food security; and grades, 

test scores, and attendance. If the study matches our expectations, we will work to bring FC+ Schools to school districts 

around the country by asking them to look at the data and daring them to find another initiative with as much impact 

per dollar!

One example: 

Amelia, a single working mother who lacked a bank account, was having trouble providing food for her family and 

was bogged down by debt. In just four sessions with her coach, Amelia was able to apply for and start receiving food 

stamps, open a bank account, and develop a debt management plan. She left our coaching sessions significantly less 

stressed and far more optimistic for the future. She said, “Considering I came from a family that believes talking about 

money with ‘outside’ people is bad, I was able to let go of my skepticism and allow myself to work with Sam, my Coach. 

He was approachable, kind, and seemed interested in what my goals were. I never felt judged or hopeless.”

FC+ Schools
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24
Coaches worked
with clients

30%
Of those surveyed
improved food security

30%
Progress with Study;
on track to �nish in 2018
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The global economy would not work without a robust market for loans, private equity, stocks, mutual funds, and other 

debt instruments. At Capital Good Fund we feel strongly that access to affordable loans can also unlock the potential 

of individuals—like by applying for US citizenship and placing a security deposit. And we agree with Dr. Muhammad 

Yunus, the 2006 Nobel Peace Prize winner and so-called “Father of Microfinance,” that access to credit is a human right.

Unlike most microlenders, however, we focus exclusively on consumer, as opposed to business, loans. Why? Because 

while we don’t doubt the power of entrepreneurship to uplift the poor, we recognize that the vast majority of 

impoverished people are in need of personal loans and financial coaching. In contrast, only a small percentage of 

low-income individuals are in a position to start a microbusiness and succeed with it. Given the size of the predatory 

consumer loan market and our desire for scale, we are confident we’ve made the right call.

Our track record of innovation speaks for itself. We are one of the few nonprofit lenders in the country to offer a 

payday loan alternative product, and we pioneered the use of loans specifically for immigration-related expenses. Our 

DoubleGreen loan allows moderate-income homeowners to weatherize their homes and maximize energy-efficiency. 

The impact here goes far beyond family family finances and health, increasing the resiliency of our entire electric grid 

and reducing carbon emissions. And finally, by providing loans for furniture and appliances, we are also an affordable 

alternative to rent-to-own stores, where a $500 couch can end up costing $1,500.

Loans
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63%
More loans than 
in 2013

$195k
Financed

142
Payday alternative
loans disbursed
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Tax season is stressful for anyone, but especially so for lower-income Americans, many of whom cannot afford a tax 

preparer and may lack the time and skills to complete their taxes on their own. Fortunately, thanks to the IRS Volunteer 

Income Tax Assistance (VITA) Program, millions of Americans can get their taxes done—for free—at a local nonprofit. 

In 2014 we were proud to once again partner with the IRS to deliver this service. Eager to do more than simply 

complete a tax return, we decided to push the boundaries in two ways. First, we partnered with three leading financial 

institutions in Rhode Island—Navigant Credit Union, People’s Credit Union, and Citizens Bank—to make it easier for 

taxpayers to open a bank account. And second, we worked with the Doorways to Dreams Fund to incentivize our clients 

to use their tax refund to build savings via the Save Your Refund initiative.

This suite of services, deemed the Facilitated Account Opening (FAO) program, enabled taxpayers to open a bank 

account using their tax refund as the initial deposit. Thanks to our partnerships with the aforementioned financial 

institutions, we were able to waive some of the requirements for opening an account, making it easier for people to 

gain access to all the benefits of a checking and savings account. What’s more, we streamlined the process, saving 

people time and money. The FAO program succeeded in opening 26 accounts, a feat celebrated by our receipt of Rhode 

Island Foundation’s “Best Practice Award in Nonprofit Innovation.” The Save Your Refund initiative encouraged taxpayers 

to put aside some of their tax refund into a savings instrument, such as a savings account or US Treasury bond. In this 

pilot program, families directed over $50,000 into medium- and long-term savings vehicles.

Free Tax Preparation
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$978k
Refunded to taxpayers

$121k
Clients’ savings in
preparation fees**

Best
Best Practice Award 
in Innovation*

* RI Foundation’s “Initiative for Nonprofit Excellence: Best Practice Award in Nonprofit Innovation.” Award is sponsored by Blue Cross Blue Shield & RI Foundation. 
**Based on the IRS’s estimated cost of preparing a simple 1040 ($152). Source: http://www.irs.com/articles/tax-preparation-costs-and-fees
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Clients by Age

Clients by Gender Clients by Ethnicity

Clients by Annual Income
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or Less
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$5,001 -
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$15,001 -
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$35,001 -
$45,000

$45,001
or More

24 or
Under

19%

25 to 34 35 to 44 45 to 54 55 to 64 65 or
Older
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16%

10%
13%
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18% 18%

14%

6%

37%

27%

White/Caucasian

Black/African

27%

9%

Hispanic/Latino

Other/Multiracial

65% Female 35% Male

Client Demographics
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Clients by Age
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Total Expenses: $588,120.51
69%

10%

Payroll

O�ce

7% Uncollected Loans

3% Professional Services

3% Cost of Services Provided

2%

1%

Interest

Marketing & Advertising

1% Software & Technology

1% Other Expense

1% Travel & Meeting

2% Insurance

70%

14%

Grants

Fee for Service

9% Donations

6% Interest

1% Miscellaneous

Total Income: $731,110.49

Income/Expenses
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Board of Directors

Lee Hower, Chair

Jason Jagatic, Treasurer

Mollie West, Secretary

Jacky Beshar

Jim Bussiere

Gara Field

Gary Furtado

Joseph Holberg

Jessica Ricci

Randy Rice

Staff

Active at Year End

Andy Posner, CEO

Libby Kimzey, VP, Coaching & Systems

María Carranza, VP, Lending

Cameron Cunningham, VP, Connecticut

Charles Frumerie, Director of Comm.

Rachel Wall, Director of Coaching

Whitney Allard, Finance Officer

Nicol Guerrero, Loan Officer

Joselyn Nunez, Customer Service Officer

Laura Fontaine, CT Programs Coordinator

 

Saying Goodbye in 2014

Kate Lyons, Deputy Director

Jacob Bobrow, VP, Accounts

Robin Hackett, Director of Development

Carolyn Maiorana, Outreach Coordinator

Reina Francia, Loan Officer

Jane McIntyre, Loan Officer

 

Americorps VISTAs

José Fonseca, Loan Systems Manager

Lisa Gallant, Special Projects Coordinator

Ashley Gardner, Financial Coaching Officer

Ashley Hogan, FC+ Schools Coordinator

Muna Idriss, Coaching Systems Officer

Quetrin Kunhardt, Loan Officer

Ashley Lynch, Marketing Officer

Elijah Peterson, Development Assistant

Fellows

Mintaka Angell 

Sammer Bequir

Wendy Castillo

Austin Cole

Raisa Cramer

Jazmin De la Cruz

Sage DeLisser

Alexandra Garcia

Matthew Hoisl

Dionne Kotey

Kelly Kulhanek

Monica Leandre

Grecia Limo

Herson Martinez

Matthew Mueller

Huong Nguyen

Rie Ohta

Sarah Pariser

Phuong Truong

Vanessa Urena

Clemente Vila

Kaan Yarar

Yiwei Zhao

Michelle Zheng

Interns

Jazmin De La Cruz 

Faizan Khan

Jakrin Lanphouthacoul

Josette LaRochelle

Frandy Matos

Abby McLaughlin

Ivan Monzon

Andrew Novitski

Steven Ortiz

Fariha Rashid

Erik Sheeler

Dominic Silva

Christian Suarez

Phuong Truong

Seth Weimer

Who We Are
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Over the past six years we’ve learned that the key to success is to always ask the tough questions about our programs:  

Is the impact worth the cost? Where should we focus our limited time and resources? What do our clients need that no 

one else is doing? In 2014, we gleaned several critical insights about our programmatic offerings. 

In 2014, we started a Capital Good Fund office in Hartford, Connecticut—our first office outside the state of Rhode 

Island. In the process of growing the Connecticut office we learned a great deal about what it takes to expand to 

another state. In a short period of time we built a network of dozens of nonprofits; served 170 clients across lending, 

tax preparation, and financial coaching; and figured out the various liability, accounting, and logistics issues associated 

with expansion. Unfortunately, we also realized that the regulatory environment in Connecticut, where interest rates 

are capped at 12%, means that our lending operations there can never be sustainable. As we focus more on increasing 

the percentage of our budget that comes from interest income, this limitation is hard to ignore. As a result, we made 

the decision to close out the promising pilot in Connecticut in order to target our efforts in Rhode Island, knowing that 

what we learned in the process will inform future expansion to other states.

We also took a close look at our free tax preparation program, and realized that there simply wasn’t enough  

funding to cover its full cost. At the same time, we concluded that—unlike Financial Coaching and lending—the 

service is already offered at a number of different organizations. This helped us see that we could afford to redirect our 

energy into our flagship programs in the interest of serving more people, generating more income, and meeting a need 

not being fulfilled elsewhere.

Finally, we wrapped up the pilot of our Financial Coaching Corps, run with then-Treasurer Raimondo. The goal of the 

Corps was to connect financial service professionals with community members in need of financial advice, and we 

successfully served 273 families.

Experiment, Reflect, Revise

Right: Cameron and Laura, Capital Good 

Fund’s Connecticut staff, pose in front 

of the idea board at reSET, the business 

incubator that hosted the Connecticut 

office. Their hard work allowed us 

to learn a lot and serve nearly 200 

Connecticut residents! 
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Grantors
Amica
Ariel Investments
AT&T
Bank RI
Catholic Campaign for Human 
Development National
Citizens Bank Foundation
Community College of Rhode Island
Crossroads RI
Dime Bank Foundation

Duncaster Community Outreach 
Committee
Foster Forward
Liberty Bank Foundation
Neighborworks Blackstone River 
Valley
Pawtucket Credit Union
Progreso Latino
Providence Business News
Rhode Island Foundation
Santander Bank

Sunset Cove Foundation
Taco/The White Family Foundation
The Washington Trust Company
Trillium Asset Management
TriMix Foundation
United Way RI
US Treasury CDFI Fund
Webster Bank
Wells Fargo

Donors — $500 & Up
Jim Bussiere
Peter Gill Case
Christopher Duffy
Gary Furtado
Jason Jagatic

Jonathan Lavine
Rodrigo Levy
Kim Noble
Dr. Richard Posner
Claudia Prada

Randy Rice
Ed Rosenthal
Syed Safdar
Mustafa Safdar

Donors — $100 to $499
Asli Ascioglu
Lorraine Barth
Nancy Benoit
Rick Campbell
Vanessa Carter
Michael Casinelli
Patricia Davis
Sandra Enos
Charles Feldman
Hon. Frank Ferri

Ellen Ford
George Graboys
Alan Harlam
Dr. Daniel Harrop
Joseph Holberg
Michael Levin
Jennifer Long
Kate Loughney
Denise Louis
John Mayers

Kelley McShane
Francine Meyberg
Danny Musher
Raymond Neirinckx
Craig O’Connor
Joanne Papir
Pamela Perez
Dr. Ludmila Posner
Don Pryor
Ruthy Rosenberg

Our Supporters

16



Our Supporters

Michael Sammartino
Minda Schechter
Ephraim & Rinata Shatz
Dr. Ana Silva

Emelia & Leonid Trakovsky
Bruce Vansaun
Hon. Arlene Violet
Mollie West

Alice Wilder
Danielle Wilson

Donors — $100 to $499 (continued)

Donors — Up to $99
Renée Ahlers
Jim Amspacher
Lee Ang
Albert Baca
Danny Barth
Bianca Bautista
Jacob Bobrow
Tess Brown-Lavoie
Christopher Browning
Diane Burridge
Hon. Lincoln Chafee
Marcia Chong
Debra Christal
Aaron Clayton-Dunn
Whitney Connell
Lisa Dandeneau
Jessica David
Noah Elbot
Mary Fasano
Jonah Fisher

Stephen Graham
Barrett Hazeltine
Joseph Hearn
Eric Hirsch
Rebecca Ingram
Hilary Ison
Elizabeth Jardine
Haley Jordahl
William Kimzey
Libby Kimzey
Tanja Kubas-Meyer
Vicki Laymon
Kelcey Luxenberg
Kate Lyons
Liz Marsis
John McConnell
Zack Mezera
Margaux Morisseau
Colin Murphy
Sripriya Navalpakam

Sheila O’Connell
Christina Paxson
Darcy Pinkerton
Bob Prata
Virginia Richards
Shawn Selleck
Joseph Shure
Barbara Silvis
Julie Siwicki
Jenn Steinfeld
Roberta Swanson
Fabian Szulanski
Hon. Teresa Tanzi
Bricia Trejo
Lola Wells
Paul Wielgus
Stephan Wollenburg
Will Wray

      Chris Browning served as pro bono attorney to Good Fund in 2014. In this role he helped us streamline and modify 

our loan documents and reviewed various contracts, proposals, and other legal matters with us. Chris even made our 

nonprofit “IPO” possible by tackling the legal requirements. Thank you, Chris, and your team at Nixon Peabody!
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Featured Partners
AmeriCorps
AmeriCorps VISTA (Volunteers In Service To America) is an extremely potent anti-poverty program. By giving tens of 

thousands of Americans—many of them fresh out of college—the ability to serve their country for a year, VISTA 

creates a culture of national service while engaging young people in the battle against poverty. We have had the honor 

of being a VISTA host site since 2010, during which time we have employed over a dozen passionate people who  

have helped us grow in myriad ways. There is no doubt we wouldn’t be where we are today without the support of the 

VISTA program.

Based in Rhode Island, Amica serves the local community in countless ways. We are thankful to have Jim Bussiere, VP 

of Sales & Client Services at Amica, on our Board of Directors, as well as to have the financial support of the company. In 

fact, not only did Amica make a financial contribution to us, they also put $30,000 into a loan guarantee fund, freeing 

up $90,000 in loan capital from Navigant Credit Union—capital that we have deployed to the community in the form 

of our innovative loans.

Catholic Campaign
We love the Catholic Church’s focus on the plight of the poor and their innumerable approaches to creating pathways 

out of poverty. The Catholic Campaign for Human Development has funded us since day one and that continued 

 at both the local and national level in 2014. But perhaps most importantly, we partner with the Church to bring our 

services to members of local congregations, with a particular focus on free tax preparation and loans for immigration-

related expenses.

Citizens Bank
Citizens has been our partner for several years, and in 2014 they stepped up their support to help us grow our Financial 

Coaching Plus Schools Program. What’s more, they provided the seed funding for our expansion to Connecticut, while 

continuing to supply volunteers for our various initiatives.

Amica
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Featured Partners
Crimson Lion Foundation
The Crimson Lion Foundation is a strong believer in programs that take a data-driven approach to solving social and 

environmental problems. It is for this reason that the Foundation was so interested in our Financial Coaching Plus 

Schools Randomized Control Trial, and their $37,500 matching grant helped ensure that the study is fully funded 

through to the end.

United Way of Rhode Island
The United Way of Rhode Island (UWRI) is one of the oldest and most active funders of charitable organizations in the 

state. In 2014, UWRI built on their initial grant for our payday loan alternative program by providing additional funds 

to invest in the people and systems needed for scale. What’s more, United Way 211 has served as a significant driver of 

client referrals, helping to ensure the program’s success.

Rhode Island Foundation
The Rhode Island Foundation is one of the nation’s largest and oldest foundations. A forward-thinking and generous 

funder, the Rhode Island Foundation has been a leading supporter of our Financial Coaching Plus Schools Program, 

providing a $75,000 matching grant in 2014 that enabled us to fully fund the program and focus on implementation.

US Treasury CDFI Fund
The Community Development Financial Institution Fund, first launched during the Clinton Administration, is one of the 

most innovative government programs when it comes to delivering financial services to underserved Americans. We 

are honored to be a CDFI—a prestigious certification that speaks to our dedication to the poor—and to have received 

funding from the CDFI Fund. In fact, thanks to this funding we have been able to expand both the breadth and depth of 

our services. In 2014, we received a $125k grant from the CDFI Fund. We were the only RI-based organization to receive 

such an award that year. As one of the few CDFIs in Rhode Island, we are excited to continue to build our relationship 

with the Fund as we serve more and more families.
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Back in 2013 we launched a unique campaign for raising philanthropic dollars for our work. Calling it an “Immediate 

Public Opportunity to End Poverty,” we began selling Social Innovation Shares, priced at $25 each, which not only 

entitled the “investor” to a tax deduction, they also gave her a voting stake in our organization. That’s right: each 

Shareholder got to vote to elect a Board member. To us, this was a unique way of attracting donors to our cause, and to 

the donors, it’s a special way to get involved in our mission. It was a huge success: over 150 individuals bought a total of 

1,000 Shares!

In 2014 we rebranded the IPO as the Invested in Equity campaign. The concept is the same, of course: a donor’s 

contribution to Capital Good Fund is not only a symbolic investment, it also literally gives her the ability to vote to fill a 

seat on our Board of Directors. We think that’s pretty cool, and so have our donors: we continue to sell Social Innovation 

Shares like proverbial hotcakes, and encourage you to do the same by visiting: www.capitalgoodfund.org/equity

Invested in Equity

2020



Thank you.
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website: www.CapitalGoodFund.org
facebook: /CapitalGoodFund
twitter: @CGFund

Headquarters: 56 Pine St. • 3rd Floor • Providence, RI  |  p: 866-584-3651  |  f: 866-254-0219


